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1.
Introduction

1.1
InterTradeIreland is a designated public body under Section 75 of the Northern Ireland Act 1998 and as such is required in carrying out its functions relating to Northern Ireland to have due regard to the need to promote equality of opportunity:

· between persons of different religious belief, political opinion, racial group, age, marital status or sexual orientation;

· between men and women generally;

· between persons with a disability and persons without; and 

· between persons with dependants and persons without.

Without prejudice to the obligations set out above, InterTradeIreland is also required, in carrying out its functions relating to Northern Ireland, to have regard to the desirability of promoting good relations between persons of different religious beliefs, political opinion or racial group.

1.2
InterTradeIreland’s Equality Scheme, approved by the Equality Commission in March 2002, sets out how it intends to fulfil its statutory obligations under Section 75. InterTradeIreland has undertaken screening of its policies and produced a Policy Screening Paper on its findings. It consulted widely on its Policy Screening Paper between October and December 2003. The finalised Policy Screening paper incorporated comments from consultees, and InterTradeIreland’s EQIA Timetable was published in January 2004.  

1.3
InterTradeIreland has conducted this EQIA in line with the Practical Guidance issued by the Equality Commission. The EQIA will follow the recommended 7 Step Process of:-

· Defining the Aims of the Policy;
· Consideration of available data and research;

· Assessment of impacts;

· Consideration of measures which might mitigate any adverse impact or alternative policies which might better achieve the promotion of equality of opportunity;

· Formal consultation;

· Decision by public authority & publication of results of the EQIA;

· Monitoring for adverse impact in the future and publication of the results of such monitoring. 

1.4
InterTradeIreland has ensured  that consultation, both formal and informal, is an established part of its EQIA process.  It has sought feedback on the EQIA of this policy – its ACUMEN Programme policy. Feedback received has been taken into account and a number of changes have been made to the administration of the programme following the consultation responses and having taken legal advice.  InterTradeIreland has undertaken these changes in accordance with its commitments under its Equality Scheme and s75 and as part of its ongoing commitment to ensuring best practice methods in recruitment and management of its ACUMEN programme.

2. 
The Policy – The ACUMEN Programme
2.1       Background to InterTradeIreland

InterTradeIreland, the cross-border Trade and Business Development Body, was established under the international agreement between the governments of Ireland and the United Kingdom signed on Good Friday 1998 and commonly known as the Belfast Agreement.

It is one of the North/South implementation bodies and its programme of work is derived from the enabling legislation under the direction of its Executive Board, and from directives and guidelines set by the North/South Ministerial Council (NSMC). 

“ Our vision is one of a globally competitive all-island economy characterised by the optimal utilisation of the island’s resources, particularly knowledge resources, to drive competitiveness, growth and wealth creation across this island.

We passionately believe that the creation, development and exploitation of all-island Networks can be the cornerstone upon which the value of collaboration between stakeholders such as businesses, government departments and agencies, trade associations and third-level academic institutions can be enhanced to drive improvements in the competitiveness of the island economy. Our 2005-2007 Corporate Plan sets out in detail the rationale for this approach and the specifics of its implementation.

We plan to deliver our strategy in a format which will engage companies, trade and business organisations, economic development agencies, government policy makers and third-level academic institutions to work together towards the greater competitiveness of the island economy. 

Our value proposition is straightforward: Enhance company competitiveness through collaborative all-island initiatives in the following five areas:
1
Science, Technology and Innovation.

2
Sales & Marketing. 

3 Business Capability Improvement.

4 Business Network Support Services.

5 Economic & Business Research.         ” 
2.2
Aims of the InterTradeIreland ACUMEN Programme
These aims have been revised to reflect the changes approved by InterTradeIreland following on from consultation comments and legal advice received, which will ensure the better promotion of equality of opportunity.  

InterTradeIreland’s Acumen Programme currently falls under the Sales & Marketing area of its value proposition.  These programmes are designed to assist companies who wish to increase their profitability through exploitation of the   market throughout the Island of Ireland.  This can be done by creating new sales and marketing activities, having access to customised buyer-supplier events and creating greater market awareness through collaborative ventures.
The InterTradeIreland Acumen programme, is a business development programme designed to stimulate cross-border trade amongst small to medium sized enterprises in the Island of Ireland either North or South of the border.  The programme works with individual SME’s and enables these companies to begin to sell in cross-border markets for the first time or to develop tentative market presence to complete market penetration.  

History of the Acumen Programme

The Acumen programme had been running in Northern Ireland and the 6 border counties of Ireland since 1991.  The programme worked closely with the development agencies on both sides of the border and received funding from Enterprise Ireland, LEDU/Invest NI, The International fund for Ireland and Interreg II, and was supported by FÁS and the City and County Enterprise Boards.  Between 1996 and 2002 the programme worked directly with 230 companies to tackle cross-border opportunities.  Sales growth of £40M/c€50m was achieved by these supported companies and the programme contributed to the creation of 500 new jobs.  

InterTradeIreland Acumen  

Following an economic appraisal in 2002 InterTradeIreland  extended Acumen to the whole of the Island of Ireland North and South of the border..  The programme has been running on an all-island basis since 2003 and the original 3 year programme has recently been extended for a further year.  Currently Acumen is funded by InterTradeIreland, Invest Northern Ireland and Enterprise Ireland.  It is supported by the City and County Enterprise Boards, FÁS, Údarás na Gaeltachta and Shannon Development.  Acumen is delivered by a managing agent with bases in Omagh and Balbriggan, and additional coverage is provided through contracted representation in Cork and Galway.

InterTradeIreland Acumen concentrates exclusively on stimulating cross-border trade by assisting individual small to medium enterprises (SME’s) in all parts of the island North and South of the border with tailored consultancy and salary support mechanisms for market builders, in cross-border markets in Ireland.  The programme provides 4 support options:

1. Consultancy – Where a company wants to undertake a significant new cross-border initiative, Acumen will assist with consultancy support;

2. Sales Salary Support – Where a company has already established cross-border market entry, it very often faces the opportunity of requiring a dedicated resource to champion and service that market, Acumen will assist with the first years salary for such an appointment within a company; 

3. Prospector – Enhances the consultancy option and offers companies an alternative to hiring a full-time sales person.  Prospector midwives the finding of an appropriate contractual representative in the target market and provides critical funding support while the market opportunity is being explored and developed; and

4. In exceptional growth opportunities, this is a combination of more than one of the other three options.
3.
The Equality Impact of the Acumen Programme
3.1
The Acumen Programme operates a transparent system of selection for support.  The documentation which is completed – the Company Enquiry sheet, the Company Information Sheet and the Business proposal - are attached as Appendices. (These documents have been revised following consultation and legal advice to better promote equality of opportunity).  It should be emphasised that this programme is about offering support to companies and not individuals.  In this regard it is fundamentally different to InterTradeIreland’s Graduate programmes, and therefore the impact on individuals or groups within the nine equality categories is likely to be much more difficult to quantify.
3.2
Indeed the only mechanism for establishing success rates for access to support from the Acumen Programme is based on the companies, their trading base, controlling interest and the reason for which support has not been supplied.

3.3
As with all InterTradeIreland programmes Acumen runs throughout the island of Ireland in all parts both North and South of the border in the South and North, but in accordance with the needs of s75 of the Northern Ireland Act 1998, the only data to be analysed will relate to those companies in Northern Ireland.

Unapproved companies Years 1- 3

3.4
Over the 3 year period of the Acumen Programme (2004/2007) of those Northern companies seeking support from Acumen only 5 were not approved in Year 1, 6 in Year 2, 10 in Year 3.  The reasons for non-approval were:

· Criteria not met, including 
· Cross border business exceeding criteria
-
Due to existing level of cross-border sales

· Company only in start-up phase

· Due to displacement

· Due to additionality displacement

· Turnover and staff numbers exceeding criteria
· Manufacturing / internationally traded / tradable service

· Perceived as a purely consultancy business

· Certification not yet achieved

· Cross-border and with a Dublin-based shareholder

·  Company not indigenous to the Island of Ireland either North or South of border (this criterion has been rephrased to better promote equality of opportunity). Growers falls outside criteria on size of company

· Displacement of current providers in the market

3.5
The actual criteria specified for determining support from the Acumen 
Programme are:

· Companies must be involved in manufacturing or tradable services. 

· Ownership of eligible companies must be indigenous to the island of Ireland. 
 (newly phrased criterion to better promote equality of opportunity)
· The company should normally have a workforce of less than 75 and a turnover of less than £10m stg/€14.25m. 

· The company’s existing cross-border trade should be less than 30% of their total turnover. 

· The promoters should be able to produce evidence that the project/company is financially viable i.e. audited accounts or a balance sheet. 

· The company should be able to produce evidence of a satisfactory track record in the home market. 

· The promoters should be able to provide evidence that the company has the financial, production and HR capacity to deliver the project. 

· The planned project must meet the general EU criteria of demonstrating additionality and not give rise to displacement in the economy. 
3.6
There is no evidence to suggest other than that the criteria are fair and fairly administered.  The companies turned down for support were located in the following towns / areas of Northern Ireland (Table 1) :

Table 1
Unapproved companies for Acumen – Years 1-3

	Location
	% Catholic in the Ward



	Belfast
	98.1%

	Castlederg
	59.1%

	Belfast
	98.1%

	Toomebridge
	93.7%

	Castledawson
	48.0%

	Cookstown
	13.8%

	Lurgan
	89.3%

	Lisnaskea
	74.7%

	Belfast
	   4.2%

	Belfast
	   3.8%

	Craigavon
	18.7%

	Craigavon
	18.7%

	Derrylin
	81.3%

	Craigavon
	18.7%

	Hamiltonsbawn
	 6.6%

	Newry
	90.3%

	Ballygawley
	63.6%

	Ballyearl
	3.8%

	Belfast
	97.7%

	Limavady
	40.9%

	Banbridge
	54.0%


Note: These estimates are based on community estimates for each local ward; clearly a workforce may be drawn from a broader catchment area.  Different statistics for Belfast reflect the different areas in which each company is based.
Whilst this is a very broad tool with which to attempt assessment of fair treatment on equality grounds, it suggests that there is no significant differential impact on areas which are more Catholic or Protestant – 9 of the companies turned down are in predominantly Catholic areas; 9 of the companies turned down are in predominantly Protestant areas.  There is therefore no evidence of overall adverse impact on grounds of religious belief or political opinion.  It may be argued that companies based in more nationalist areas may be more likely to have developed links with companies affording sales opportunities in the South, and the policy may have an adverse impact in this regard.  However a fundamental objective of the Acumen Programme is to develop on the existing co-operation and cross-border activity, and therefore an added benefit of the programme can be to assist in overcoming negative perceptions or perceived institutional barriers to effective cross border trade.  By the same token it may be suggested that because the scheme is limited to companies indigenous to the Island of Ireland, it may adversely affect groups not considered indigenous to the Island of Ireland.  However the focus of the programme is specifically on SMEs in Ireland (North and South) and therefore it is not an initiative aimed at e.g. internationally owned large companies.
There is no evidence to suggest that any of the other s75 categories i.e. sex, marital status, disability, race, age, caring status, sexual orientation are adversely affected by this programme.  
Approved companies Years 1-3
Again it should be emphasised that the equality impact of the Acumen programme cannot be measured by the extent to which it supports individuals eg women, since support is provided to companies.  The closest we can come to a quantitative attempt at analysis is to examine the location of companies supported and the stated Catholic / Protestant balance in those local wards.  This is a far from precise pool, but in the absence of more specific data for SMEs, is likely to give a broad picture of participation.

Year 1 companies

There were 16 companies approved for support in Northern Ireland in Year 1, 27 in Year 2 and 27 in Year 3.  The location of those companies receiving support in each year is presented in Tables 2 - 4.

Table 2
Acumen supported companies - Year 1 

	Location
	% Catholic in the ward

	Belfast
	97.7%

	Belfast
	74.9%

	Dunmurry
	96.1%

	Belfast
	36.9%

	Bangor
	12.4%

	Belfast
	  5.3%

	Derry
	46.8%

	Derry
	90.9%

	Portadown
	18.7%

	Dungannon
	53.4%

	Ballygawley
	72.8%

	Coagh
	86.3%

	Dungannon
	17.4%

	Belfast
	44.8%

	Strabane
	47.5%

	Belfast
	43.4%


Table 3
Acumen supported companies – Year 2

	Location
	% Catholic in the ward

	Belfast
	98.1%

	Holywood
	28.3%

	Bangor
	6.9%

	Bangor
	6.9%

	Comber
	10.3%

	Lisburn
	18.4%

	Newcastle
	63.3%

	Warrenpoint
	94.6%

	Newry
	90.3%

	Larne
	27.9%

	Randalstown
	36.4%

	Antrim
	38.8%

	Maghera
	77.6%

	Limavady
	51.2%

	Armagh
	46.0%

	Dungannon
	15.2%

	Belfast 
	29.7%

	Cookstown
	13.8%

	Cookstown
	13.8%

	Cookstown
	77.4%

	Belfast
	43.4%

	Lisnaskea
	74.7%

	Enniskillen
	81.3%

	Strabane
	91.3%

	Ballymoney
	17.7%

	Newry
	52.6%

	Derry
	68.0%


Table 4 – Acumen supported companies - Year 3
	Location
	% Catholic in the ward

	Belfast
	29.7%

	Castlederg
	59.0%

	Cookstown
	77.4%

	Drumquin
	69.0%

	Enniskillen
	48.8%

	Coalisland
	96.3%

	Belfast
	59.0%

	Gilford
	41.4%

	Magilligan
	55.9%

	Magilligan
	55.9%

	Derry
	92.7%

	Magherafelt
	77.6%

	Maghera
	25.6%

	Magherafelt
	69.6%

	Magherafelt
	69.6%

	Carrickefregus
	13.8%

	Newry
	95.4%

	Lisburn 
	5.4%

	Moneyreagh
	11.0%

	Belfast
	5.5%

	Cookstown
	13.8%

	Cookstown
	64.6%

	Loughhall
	19.3%

	Ballycastle
	36.3%

	Belfast
	4.2%

	Belfast
	5.5%

	Castlewellan
	58.1%


3.7
An analysis of the results indicates that over the three years 33 companies were supported in localities which were most likely to be seen as predominantly Protestant and 30 in localities seen as more likely to be Catholic (7 companies, which were provided with support were in areas with broadly equal sized Protestant and Catholic communities).  Whilst this again represents a very broad brush against which to measure equality, these figures tend to suggest that there is no significant evidence of unfair treatment against either community.  Indeed it may be interesting to speculate that small companies in ‘Protestant’ areas, which may have historically had less effective contact with potential sales opportunities in the South and may be in a position to develop more from the opportunities afforded through Acumen, are showing strong evidence of participating fully in the programme.  

3.8
Again there is no evidence to suggest that any of the other s75 categories i.e. sex, marital status, disability, race, age, caring status, sexual orientation are adversely affected by this policy.  

3.9
There is no evidence to suggest that this policy will have a direct impact on the promotion of good relations between the Protestant and Catholic communities in Northern Ireland..  However to the extent that it actively forges business links and opportunities between companies in the North and the South of the island, it actively encourages good relations throughout the island.

4.
The EQIA Consultation process and decisions taken as a result
4.1 The EQIA report on the ACUMEN Programme was offered to public consultation for an eight week period until Friday 22nd June 2007.  InterTradeIreland welcomed the comments received and accorded these due regard before making the changes / clarification to the programme cited below.

4.2 Consultation responses were received from the Equality Commission, the Department of Enterprise, Trade & Employment, and Disability Action.  The consideration of the comments made and InterTradeIreland’s response is attached at Appendix 1.

4.3 The Acumen Programme is targeted at companies to promote effective trade between SMEs across the border in Ireland.  As such its success cannot be easily measured by its impact on individuals who belong to different social groups (the nine equality categories).  InterTradeIreland however recognises that it should ensure that the companies receiving support are those who best meet the objectives of the programme and do not suggest evidence of being based on any unjustifiable personal factors.
4.4 InterTradeIreland’s assessment of the evidence available to it does not suggest that there is any evidence of a failure to effectively promote equality or good relations through this policy.  It accepts that it is important  to record how some organisations have come forward seeking support under the programme, and will continue to monitor this in the future.  In general  it will continue to further monitor the sector from which applicants for support are drawn, in case that may be able to identify some impact on different equality groups e.g. in traditionally male or female sectors of work or from predominantly Protestant or Catholic areas.  It will ensure that monitoring is undertaken at District Council level (rather than electoral ward level) as recommended by the Equality Commission.

4.5 A key issue was raised, which prompted the Body – on the recommendation of the Equality Commission – to take legal advice.  This issue related to the wording of one of the criteria for support from the ACUMEN programme – namely the corporate status of companies seeking support.  To ensure greater clarity on the criterion that  ‘companies not indigenous to Ireland – either North or South of the border’ would be considered ineligible to apply for the ACUMEN programme the companies documentation has been reworded – see revised documentation in Appendices 2 and 3 and the body of this report.  It is emphasised that the criterion facilitates the objective of supporting SMEs on the island, and is not aimed at, for example, multinationals incorporated outside the island.  The criterion in no way excludes individuals of different ethnic or national background who lead companies which are indigenous to Ireland – either North or South of the border.  InterTradeIreland acknowledges the opportunity that the EQIA process has provided to clarify the criteria which apply to the ACUMEN programme.
5.
Publication and Future Monitoring
5.1
InterTradeIreland will send a completed copy of this final report to all those who responded to the consultation and place a copy on its website.
5.2
InterTradeIreland will monitor the impact of this policy into the future to assess if the policy continues to have a positive effect on the promotion of equality of opportunity and of good relations.  The format of this monitoring will be changed to reflect the advice of the Equality Commission (see 4.4 above) The results of this on-going monitoring will be published.
Appendix 1 
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CONSIDERATION OF RESPONSES TO EQUALITY IMPACT ASSESSMENT 

ON

InterTradeIreland’s Acumen Programme 

	COMMENT FROM:
	COMMENT
	InterTradeIreland’s RESPONSE



	Equality Commission
	2.0 The Policy - The Acumen Programme

It may be helpful for InterTradeIreland to outline how companies are made aware of the existence of the Programme.  The aim of the policy is clearly outlined in this section.

3.0 Equality Impact of the Acumen Programme 

InterTradeIreland have identified difficulty in quantifying the impact on individuals or groups within the nine equality categories.  Although we would acknowledge the difficulty it will still be important for InterTradeIreland to consider how equality information can be gathered from the Programme in order to be in a position to provide evidence of impact on any equality groupings.

One of the criteria for 

selection onto the Programme is that the company is Irish owned.  We are unclear as to whether or not this means that the company be 100% Irish owned, registered and operating on the island of Ireland.  What about companies which are based in Northern Ireland which might be considered British owned by other citizens from other ethnic national backgrounds.

Under the Race Relations (Northern Ireland) Order 1997 (as amended) it is unlawful for service providers who offer services to the public to discriminate against a person on racial grounds in relation to the provision of goods, facilities or services.  Public authorities are under a duty also to have a regard to the need to promote equality of opportunity between persons of different racial groups and are also under a duty to have regard to the desirability of promoting good relations between persons of different racial groups.

It would be for the Courts to decide whether unlawful discrimination has in fact occurred, taking account of all relevant circumstances.  You may therefore wish to take your own legal advice in relation to this matter.

The community estimates used by InterTradeIreland are based on estimates for each local ward.  As is rightly stated workforces are drawn from a broader catchment area and therefore InterTradeIreland should use District Council areas for their analysis.

Given the lack of monitoring information on any of the other Section 75 categories it may be safer to advise that no conclusion could be reached in relation to potential for adverse impact.
4.0 Consideration of ways       to better promote equality of opportunity.
Equality Commission staff would be happy to meet up with InterTradeIreland to discuss ways in which they can better promote equality through its Acumen Programme.

5.0  Consultation
InterTradeIreland has engaged in a timely consultation exercise.  It would be beneficial if responses from other stakeholders and targeted groups were shared with the Equality Commission at the end of the consultation process.
	Noted

Legal advice taken and criteria clarified as specified in the report.  Changes communicated to Equality Commission.

See above and amendments to policy to better promote equality of opportunity.

See above.

Noted for future monitoring of policy.

Noted.

On-going meetings.

Other responses forwarded to Equality Commission.



	Department of Enterprise, Trade and Employment 
	This Department welcomes the work which has been carried out by InterTradeIreland in relation to the Acumen programme and would concur with the various points and assessments set out in the EQIA.

The Department acknowledges the commitment of InterTradeIreland in promoting equality of opportunity in relation to the Acumen programme
	Noted.



	Disability Action
	Whilst we welcome the prominence of the position of the offer of accessible formats, we are disappointed that the contact details for Paula Butler do not contain a text phone number, nor a dedicated mobile phone number (to receive texts) for use by deaf people.  (Front Cover)

In relation to the Equality Impact Assessment Disability Action would make the following points.

· Information on the organisation and the aims of the Acumen Programme is clear.

· We would dispute the implication that by offering support to companies rather than individuals the equality impact of the Programme is lessened. (Page 8, paragraph 3.1)

· The bald statement that “there is no evidence to suggest that any other S75 groupings are adversely affected” needs explanation and development as it tells the reader nothing and actually implies that there is no evidence to suggest that they are not.  (Page 10, paragraph 3)

· If the body cannot measure impact across the groups it should review and urgently revise its monitoring arrangements.  (Page 10, final paragraph)

· InterTradeIreland needs to take a strategic decision to collect information on participating company demographics.  (Page 15, paragraph 4.1)
	Noted.

Noted.

Refer Equality Commission comments

Noted.

Equality Commission comments noted.

Equality Commission comments on labour availability data noted.
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	InterTradeIreland Acumen Business Proposal


Company Name:


Contact:
     


Title: 
     

Address:
     

Tel:       

Mobile:
      

Fax:      

Web:
     

Email:      




Incorporation

Year Established/Date of Incorporation:  

Place of incorporation:


Registered office address:


Principal place of business:


Does the company form part of a larger group or is the company a subsidiary, branch or associate of or controlled by a company or a member of a group of companies comprising companies incorporated outside the Island of Ireland either North or South of the border:


If the answer to this is yes please provide details:  



Do the owners and/or controllers of the company have any interests outside the Island of Ireland:


If the answer to this is yes please provide details:


Number of Employees:       



Sales Manager:       

Sales People:       

Business Activity:       

Current Year (Please State Year):      

Turnover for Current Year:       

Projected Turnover for Next Year:       

Net Profit for Current Year:       

Projected Net Profit for Next Year:       

Key Customers:       

Key Competitors:       

	InterTradeIreland Acumen Business Proposal


Describe Your Business: (Place in the market, how customers/competitors would describe the business)
      

Value of Current Year’s Cross-Border Business:

	£/€       
	% of Total Sales:       


Business Proposal

Describe the Cross-Border Opportunity

     

What Support Are You Seeking?

     

Projections

What Will This Support Achieve?

     

Business Projections Following InterTradeIreland Acumen Support:

Year 1 (Please State Year):        
Cross-Border Trade Sales Increase:       
Total Sales:       
Number of Employees:       

Year 2 (Please State Year):       
Cross-Border Trade Sales Increase:       
Total Sales:       
Number of Employees:       

How did you hear about the Acumen Programme?

     

Signed:       



Date:       

	InterTradeIreland Acumen Company Information Sheet


Company Name:
     

Contact:
     


Title: 
     

Address:
     

Tel:       

Mobile:
      

Fax:      

Web:
     

Email:      


     

Incorporation

Year Established/Date of Incorporation:

Place of incorporation:

Registered office address:

Principal place of business:

Does the Company form part of a larger group or is the Company a subsidiary or branch of a Company or a member of a group of companies comprising companies, incorporated outside the Island of Ireland  either North or South of the border:

If the answer to this is yes please provide details:

Do the owners and/or controllers of the company have any interests outside of the Island of Ireland:

If the answer to this is yes please provide details:

Number of Employees:      


Activity/Product Description:      

Outline any other assistance from other Development Agencies:

     

Give brief details of existing cross-border business:

     

Markets Serviced:

     

Identify any market entry supports that would assist your cross-border market development.

 FORMCHECKBOX 
  Consultancy
 FORMCHECKBOX 
 Sales Prospector
 FORMCHECKBOX 
 Key Sales/Market Development Employee

Financial

	Current Year: (please state)
	     
	Next Year: (please state)
	     

	Turnover:
	     
	Projected Turnover:
	     

	Profit:
	     
	Projected Profit for next year:
	     

	Current level of cross-border sales:
	     
	Projected level of Cross Border Sales
	

	Bank:
	     
	Auditors:
	     

	
	
	Year end date:
	     


How did you hear about the Acumen Programme?  



Signed:       


Date:      

[image: image3.emf]      Inter Trade Ireland Acumen Company Enquiry Sheet         Company Name:                        Contact :                        Title:                         Address:                        Tel:                       Mobile:                        Fax:                       Web:                      Email:                       Number of Employees:                      Year Established:                        Activity/Product:                        1 st  Contact Details:                        Development Ag ency Involved:                        Follow - Up Contact:                        How did you hear about the Acumen Programme?                        Signed:                        Date:                              

Please use your  TAB  ke y to complete as many fields as possible.   When complete, please save this document in your hard drive    and e - mail to:  info@acumenprogramme.com    


Please use your TAB key to complete as many fields as possible.


When complete, please save this document in your hard drive �and e-mail to: � HYPERLINK "mailto:info@acumenprogramme.com" \o "mailto:info@acumenprogramme.com" �info@acumenprogramme.com�








Please use your TAB key to complete as many fields as possible.


When complete, please save this document in your hard drive �and e-mail to: � HYPERLINK "mailto:info@acumenprogramme.com" \o "mailto:info@acumenprogramme.com" �info@acumenprogramme.com�














� This means a company established on and trading in the Island of Ireland in any part either north or south of the border which does not form part of a larger group or is a subsidiary, branch or associate of or controlled by a company or a member of a group of companies comprising companies incorporated outside of the Island of Ireland. .
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